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A trademark is a recognizable symbol, design or expression that identifies products or
services of a particular source from those of others. A well-known mark has a high degree
of recognition in the areas of trade. Trademark owners put a large amount of effort and
money during a long time to build the reputation for their unique well-known marks.
Therefore, how to recognize and protect well-known marks is a critical issue. Well-known
trademarks, in addition, enable a corporation to establish the reputation and goodwill of the
business so as to outrun competitors.

This article discusses the recognition and protection of a well-known trademark in
International Conventions, Germany and Taiwan. Through comparative method and case
analysis, this article reviews how two famous brands, Red Bull and Escada, utilize their
intellectual protection strategies and brand strategies to enhance their market power. The
objective of this article is to help our traditional industries and/or small and medium sized
enterprises reflect on Red Bull and Escada’s successful experiences.
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R EFI1925 #57 €321 MR 6082 203 5 1934 & 530 € R 1958 £ 2 ¢
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T F 6L 2V B G

16 G, H. C. Bodenhausen % ~ [§i=7143F (2000) » EEANGIESE » &1L @ COBEEEMER - £ 67 H -
7 JE By Article 6bis
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TR SRS 'r‘:ﬁ%%'——)f% CEFRRERP T J’FL#’! :‘g?'ﬁt 7] FE#
@’m%%ﬁf%wa%aﬁ%’a{ﬁ%~ﬁ%é EEXRREF PR
hod FOEZ2FU)HRET LB RAENIF S T B R

FRIEPRE A EARTA FATLI AR S REY SRR - B9
i*{"“?Qﬁ%%T*¥?ﬁﬂ%ufw‘tP’f¥aﬁﬁia%%@wa

FBF 33 MLATEM A #R L(TRIPS)

£ % ¥ % 235 (World Trade Organization , WTO)z % £ & T B T 77 % 3% 2
(General Agree of Tariffsand Trade » GATT) > *+ 1994 # g 2 w & K37 T2 F 4 5 M
2 X E 4 A - 2 (Agreement on Trade-related Aspects of Intellectual Property Rights,
TRIPs) » #1996 # 1 % 1 p B2 sc> 5 158 B ¢ A W > HoriRd2 FrEpM A

(1) The countries of the Union undertake, ex officio if their legislation so permits, or at the request of an
interested party, to refuse or to cancel the registration, and to prohibit the use, of a trademark which
constitutes a reproduction, an imitation, or a translation, liable to create confusion, of a mark considered
by the competent authority of the country of registration or use to be well known in that country as being
already the mark of a person entitled to the benefits of this Convention and used for identical or similar
goods. These provisions shall also apply when the essential part of the mark constitutes a reproduction of
any such well-known mark or an imitation liable to create confusion therewith.
(2) A period of at least five years from the date of registration shall be allowed for requesting the
cancellation of such a mark. The countries of the Union may provide for a period within which the
prohibition of use must be requested.
(3) No time limit shall be fixed for requesting the cancellation or the prohibition of the use of marks
registered or used in bad faith.

1 fPCEEES G H. C. Bodenhausen 3% ~ [SCI5EE (2000) - ERRAGAEE - &b ¢ &OKEE R E

J&j © 5566 H °
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WX (1967) % 6iF2 22 R EH IRGE o AT E-FRAFLIFLY
%’éﬁ@i,Z*%_ﬁwémi%éﬁ’éﬁﬂﬁﬁii@%ﬁﬂg 3

b 2, )ilg(:a: 238) e T R X (1967) % & 1520 2 2 3T A FF T A Zop ﬁﬁahﬁﬂi
3 ¥

.
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e
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Bana TRIPS REF o0 F L3 7 & bt MTERIF L2 A
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e
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R RSN AEF LR G LA ERERAEr 2R IR
£ 7 4 A& 1 2 3 (World Intellectual Property Organization, WIPO) p 1995 # Azd= ¥ ¥ £

¥ E7 By Article 6bis of the Paris Convention (1967) shall apply, mutatis mutandis, to services. In
determining whether a trademark is well-known, Members shall take account of the knowledge of the
trademark in the relevant sector of the public, including knowledge in the Member concerned which has
been obtained as a result of the promotion of the trademark. =7 Fl52 2204 ZE A H -
http://www.tipo.gov.tw/ct.asp?xltem=209995&ctNode=7494&mp=1 (F1& 2 HHA:2013 £ 7 H 12
H) -

2[5 By Article 6bis of the Paris Convention (1967) shall apply, mutatis mutandis, to goods or services
which are not similar to those in respect of which a trademark is registered, provided that use of that
trademark in relation to those goods or services would indicate a connection between those goods or
services and the owner of the registered trademark and provided that the interests of the owner of the
registered trademark are likely to be damaged by such use. =72 [EFi=E -
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BRSO A 1999 & 5 34 % ¢ R AN F L R FER TS b AR T (Joint

2

Recommendation Concerning Provisions on the Protection of Well-Known Marks) > # © %
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o EFRARANEEEBER f AL AREGHE R E PR
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| S¥)
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TF RSSO R S Fulh S BMRTIF EF R
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P EMFE ML bR LD M RLEF L2 Y o RALP
BT A F LF RO RRE AR R B G2 52
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6 iE %W’,\,%( alth)@ ‘E‘_?\_’?]/ orﬁ§?4"%i§?6"£4\g4]%i¥§'ﬁ’f%
L o FHFE F LR RERRIRA 2 4RF ¥ e (business identifier) 2 g
e

2 SLERFEEE PR - 55 1 TSR ZR | 2 AHRE A % (Relevant Sector of the Public) LS T
FI=FEIETE > (HA DU =R R R:
1- Heg o/ IR SH E IR -
2. W R H el i B E BRI -

3. BLHEpG /RS B S A RNEE -
2 http://www.wipo.int/about-ip/en/development_iplaw/pub833-02.htm#P94 4696 (&1% 2%E HHH:2013 4F 7
H12H)-

2 [EIREEE -
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B mHP R HE L R AR

1996 # g I 3V F 25 o £ P R85 2R 7| (European Community Trademark
Regulation, CTMR, ™ fiemtp @ iRRR]) » % 8 i M AL F B A R DR Z w4 0
HEAIEGRFREIL ¥ 2 AT 1 F LR BRSNS 80k 10
% 233 % 53 o

TR FAEARA Y 8 F L R AT

TR L REFICH A R A G @) SRR 2 B R

rHY 5?‘,::"3':7“’ 2 E N F IR R L FEL L SR i}jﬁﬂ"’ﬂ 7 (b)
2

IR 2 ER TR G ERTIZ AR R 2§ E TR
FIFA T L h R 2B EATE REZ GEP fRA AR
BF Y RAL RGN PR LI B F LI

FLEAP RS ZFER AL AT @ TAFHE B e p YR E
FAER e 2 p B Eg T Y R R L BRI () FRE R
(i) ¢ B Bp 2 45 230t 4] Fﬁ’iﬁr’%i‘fé%’r%@rﬁi’*?E*“%’r%'*%‘%?’%’*i@i

‘Hib

P2 f R (i) R 2 R 2 F R A T 6 R B e s (V) B R
b P 2 B A HN R R oy S (D)@Y LR R B
Pﬁ:©ﬁ%’*ﬂ@%ﬁ#' LR P A
R N N SR S S -~ GRBEPMRERF EF T F L BT R 2% 6bis

et 2. T EH(F 238) 50 .

24 JH7 B 1. Upon opposition by the proprietor of an earlier trade mark, the trade mark applied for shall not
be registered:
(a) if it is identical with the earlier trade mark and the goods or services for which registration is applied
for are identical with the goods or services for which the earlier trade mark is protected;
(b) if because of its identity with or similarity to the earlier trade mark and the identity or similarity of the
goods or services covered by the trade marks there exists a likelihood of confusion on the part of the
public in the territory in which the earlier trade mark is protected; the likelihood of confusion includes the
likelihood of association with the earlier trade mark.

% JH By 2. For the purposes of paragraph 1, "Earlier trade marks" means:
(a) trade marks of the following kinds with a date of application for registration which is earlier than the
date of application for registration of the Community trade mark, taking account, where appropriate, of the
priorities claimed in respect of those trade marks:
(i) Community trade marks;
(ii) trade marks registered in a Member State, or, in the case of Belgium, the Netherlands or Luxembourg,
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2008 # & A7 % B 7 R4 4 (Directive 2008/95/EC of the European Parliament and
of the council of 22 October 2008 to approximate the laws of the Member States relating to

trade marks)** % 4.4(a)7i5 2 % 528 g0 F 4 R L H RS REFFD

KFEFRANZ AT oo REHTF L RA A 7 L2d 2§ R

e
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=

FHPNRZERT TR F L CFP BT RN NS 65 2k ke n Y WP A

e

¥
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Sirp AR iR SRR - A SRR

at the Benelux Trade Mark Office;

(iii) trade marks registered under international arrangements which have effect in a Member State;

(iv) trade marks registered under international arrangements which have effect in the Community;

(b) applications for the trade marks referred to in subparagraph (a), subject to their registration;

(c) trade marks which, on the date of application for registration of the Community trade mark, or, where
appropriate, of the priority claimed in respect of the application for registration of the Community trade
mark, are well known in a Member State, in the sense in which the words "well known™ are used in Article
6bis of the Paris Convention.

JE 32 By 5. Furthermore, upon opposition by the proprietor of an earlier trade mark within the meaning of

paragraph 2, the trade mark applied for shall not be registered where it is identical with or similar to the
earlier trade mark and is to be registered for goods or services which are not similar to those for which the

earlier trade mark is registered, where in the case of an earlier Community trade mark the trade mark has a

reputation in the Community and, in the case of an earlier national trade mark, the trade mark has a

reputation in the Member State concerned and where the use without due cause of the trade mark applied

for would take unfair advantage of, or be detrimental to, the distinctive character or the repute of the
earlier trade mark.

JE 3By 4. Any Member State may, in addition, provide that a trade mark shall not be registered or, if

registered, shall be liable to be declared invalid where, and to the extent that:

(a) the trade mark is identical with, or similar to, an earlier national trade mark within the meaning of

paragraph 2 and is to be, or has been, registered for goods or services which are not similar to those for

which the earlier trade mark is registered, where the earlier trade mark has a reputation in the Member

State concerned and where the use of the later trade mark without due cause would take unfair advantage

of, or be detrimental to, the distinctive character or the repute of the earlier trade mark;

28 57 B Any Member State may also provide that the proprietor shall be entitled to prevent all third parties
not having his consent from using in the course of trade any sign which is identical with, or similar to, the
trade mark in relation to goods or services which are not similar to those for which the trade mark is
registered, where the latter has a reputation in the Member State and where use of that sign without due
cause takes unfair advantage of, or is detrimental to, the distinctive character or the repute of the trade
mark.

2 FFEEZR(2011) - RIEERMIECATTS ? SmE LR EEHE — e AR LT EE S B —
ANETSRAER - A EIRERRESE 0 S5 199 H - 55 187 H -
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2006 & % R &L 2 &2 % (Trademark Dilution Revision Act) » H i &
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G

% w3 FTDA 2 2 P58 > roig = 4 1 (cause dilution)z # 35 > P % 75 R4 1t

g 3 % & rEE BT A fE(likelinood) 2 = i 5% > b F LH ARSI A 0 LA

% Moseley v. V secret catalogue Inc. & 5] ® » ¥ 3EAR T RiZAX T &5 o 42
PRI FIRR R i PR BT

S bR 0 RA PRI FHRRRE PR S EERGR e £ 0 2R

SoREATAKREER TR RA  EyE LS 2 BE R A2 R L Victor's

BB o BB 2 23t 2003 % F 3Tt

Little Secret£? Victoria’s Secretz. i1 3 B ¥ » F]m £ 72 5 &R A 7t A
’*\»i}il F R ﬁ’fllﬁs’fr’f‘# LREFHRACREER  FEARESH
WRIPLORBENTF IR B AL R k24 JE%L%{}{,UL T
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[ (likelihood) ; » 7 114 B A& KF LFH4F A FRAFERAL GFEE2
g e
7k 1 8 o % % (Trademark Dilution Revision Act) » # TR EF

1996 & (mpznp 4k it ;2 ) (Federal Trademark Law Dilution Act of 1996) #

34 Moseley v. V Secret Catalogue, Inc., 537 U.S. 418, 65 U.S.P.Q.2d (BNA) 1801 (2003) -
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59 [H]5F 51 0 H 255-256 -

6 [&]3: 51 > B 257 -

61 http://oami.europa.eu/CTMOnline/RequestManager/en_SearchBasic

o PEEE M EEEBASEER ) HES (BEERGE) (1891) fil (BEERETEE) (1989)
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AR Al Aip > BT IR AT AAFHRY R RF- AR ATF R
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k2 b L e BAFT  FZ BEIRFHRY GEHEBPARYIZIR ORER
1
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Fied I ERFRATETRY P T E LSRR > W A AR S

BOEHMERT % 7% #7eHeinz Goddar? 2 ™23k £ £ 7 4 g A 4P 23 1 EFR
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PRt NP G e FE R £01998E 42 - kA eBullipB 2 ¥ T F
o F B AR R oo

FFFERUB R G H A A e K2 AR 3DF R de s
Btz ik e

g Am St PRl &R 199748 o b L AR A B2 2NN
THELFD FA2 o T ARR T F Y R REIE S 2 0 it 2 72004 &
2006 431 & 75 {ERed Bullz ®& jom v o) rp o »avuge] o T § 1453 ¥ 4547

BEARIEL 3 ox2E@H o

63 H[] Trade Dress o
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PSR EFEEIEN T 2571 R AT 3 H)-102 T MR R T

B T SRR 55 P A E R — L Red Bull 27 ESCADA 547

AR B PR

- T HEPHRARSE

g * OHIM % =+ 2 OPPONENT: RED BULL i® % # 2 2. B 45 > ¥ %

HRRE Ao

+ .
~ .

22 2R R RALTEFHRERR

4% 4 55

1 | 009918947 | 2013/1/22 | 32, 33 TOROVERDE TORO
2 | 009306382 | 2012/9/24 | 5,30, 32 AL I
,etC.
3 | 009251984 | 2012/5/10 34 TORO OSBORNE TOROetFiOSSO'
4 | 009032715 | 2012/4/18 12 BULL REDEE:U'-'—’
OX POWER & RED BULL,
5 | 000088667 | 2011/12/22 32 o o
6 | 009215567 | 2011/11/17 32 BULLDOG BULL., etc.
7 1009033168 | 2011/10/31 12 TORO TORO ROSSO
8 | 007427594 | 2011/7/31 | 32,41 TAURUS TAURUS, RED
BULL, etc.
o | 008774721 | 2011/7/22 i BULL, etc.
10 | 008874646 | 2011/5/31 | 5,25 Libid Bull REDeE:ULL’
11 | 008982597 | 2011/5/27 33 BULL HEART REDeE:ULL’
12 | 008125775 | 2011/4/4 | 30,32, 33 TAURO REDeE:ULL’
13 | 005980222 | 2010/12/8 32 RED ANGUS RED, etc.
14 [ 008293813 | 2010/12/2 33 RED WHISKEY RED. etc.
AMERICAN RED BULL,
15 | 007082878 | 2010/12/2 30 . .
16 | 008507816 | 2010/11/15 | 5, 30, 32 BULL BANG REDeECULL’
17 | 007415763 | 2010/11/12 30 red REDEE:UL'—'
18 | W00978728 | 2010/10/28 32 REDLINE REDeE:U'-'-'
19 | 006664304 | 2010/10/20| 30,32 | 100 LocOENERGY | RED BULL,
DRINK etc.
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20 | 008335507 | 2010/9/29 32 Red Bat energy drink | RED, RED etc.
21 | 007234578 | 2010/9/21 33 green bull BULL, etc.
22 [ 006981311 | 2010/8/31 32 Red EAGLE RED BULL
RED BULL,
23 | 005606546 | 2000/8/25 | 18, 25, 35 BRAVO BULL BULL SHOP,
etc.
24 | 005935201 | 2000/6/25 | 32,33 BULLPOWER RED BULL
25 [ 005531702 | 2000/6/15 | 29, 30 HI RED RED
05, 29, 30, BULLDOZER
26 | W00895876 | 2009/3/20 > oy RED BULL
27 | 004694865 | 2008/12/10 | 29, 30 GOLDEN BULL RED BULL
BULLIT,
28 | 004727145 | 2008/10/31 32 BULLET AT
29 | 004548673 | 2008/9/25 | 25. 30, 32 SPORT BULL RED BULL
30 | 004746939 |2007/12/118 | 32, 33
etc.
31 | 003784931 | 2007/11/29 32 TAKE IT AS RED RED, RED
BULL, etc.
32 | 002891000 | 2007/10/17 | 25.32.33 | RED RATTLER RED BULL
REDBUSH THE
33 | 003412434 | 2007/10/11 32 REDBUSH TEA RE%ES LL,
COMPANY
5 RED BULL,
34 | 004331385 | 2007/8/30 32 -
03, 16, 30, RED BULL.
35 | 003412442 | 2007/8/30 | o > %) REDBUSH i
= Red Bull
36 | 002240001 | 2007/8/29 | 32, 39 = (g - e
37 | 002023216 | 2007/6/18 | 32, 33,42 RED BIRD RED BULL
38 | 003802031 | 2007/2/12 | 32,33 BULLRIDER BULL
30 | 003751302 | 2006/12/18 | 30, 32,33 | BULL NATURAL BULL
40 | 003660685 | 2006/12/12 | 25.30.32 | STRONG BULL BULL
41 | 002952489 | 2006/11/27 32 RED CARABAO Rigag“"
N etc.
42 | 003660644 | 2006/6/20 | 25,30, 32 GREEN BULL BULL
43 | 003095809 | 2006/3/31 33 RED SHOT RED
44 [ 002900660 | 2006/2/17 | 32,33 BULLHORN RED BULL
45 | 002900645 | 2005/10/27 | 32, 33 BULLFROG REDG?CULL’
46 | 002684652 | 2005/9/30 | 32, 33 RED DOG RED BULL
47 002870111 | 2005/9/30 | 32,33 RED DOG RED BULL
48 | 001500017 | 2004/12/14 | 32,33, 42 TORO RED BULL
49 | 001553247 | 2002/10/22 | 32, 33 RED STEER RED BULL
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50 [ 001468826 | 2002/4/30 | 14,18, 25 BULL RED BULL
51 | 001468826 | 2002/3/25 | 14, 18, 25 BULL RED BULL
52 | 000196055 | 2000/6/20 | 2> 323 | Bl acK BULL RED BULL
53 | 000922625 | 2000/5/31 9 MOTOROLAWINGS | WINGS

54 | 000196055 | 2000/4/27 | 2> ‘222 3. | BLACKBULL RED BULL
55 | 000064311 | 1999/9/7 | 14,34 m .~

T kiR D OHIME = (& 12 5 AF7 7 K3L)

FE AT dro dr 2 o 919998 B AR RO B R R 7R Bk o 2
55 A&y R o Fof 2 wmEFHRY ¢ 7 Red FBull (&3 & &
LR 73 2@ LA 2 R & K 2 2P P HEE

TR ERE -

L)z F o &

P& 20201360 28 & ic 2 2 73 BT E M A ¢ 52 Florian
Kremsner 4 2 3+ 3% » # J P2 2 P40 D B2 Kok 60 2 S B RS
ARETN T HIp LT A RIBET AR T TR )%ig;ﬂﬁ;f%a &3
Reds ¥Bull2 34 > 27 - T gH/ N PR > U B F AL S EApH 0 3
R R A o
= “RedBull BHx% s

Red Bull 7 f# &> gl & R 78 & i 54 > 439 OHIMA =k > Judgments of
Community Trade Mark Courts concerning Community Trade Marks3 7 i* §i7Red Bull4p
B2 Fidom T #ItHh- 22012F 2 W3 % £ a2 2]/4Red Bull GmBH v. Sun Mark
Limited and another [2012] EWHC 1929(Ch); [2012] EWHC 2046 (Ch)

J

W3 D P24 Sun Mark f2ae 2 v 2 SeaAir & Land fiE G L P B

it

T2 27 BULLITS 46 2 R F %320 12 % Red Bull®t g 7 #% - Sun Mark Limited
- FRERERT B SZEHF o TFE D DR SeaAir& Land piE LD F

F&aSunMarks 1o P & iTEEHE o

aair
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# 3~ BULLET #& Red Bull 2 BULLIT @ #&- ®#

BULLEIT

NO BULL IN THIS CAN RED BULL

P Tt R A iEen2 i (a likelihood of confusion) -

23 EFNOBULLIN THISCAN » d = F #
Foo ARM R VRS R R T B

RAEEA ST IRE ) PR TRAARE T LI
2201227 24p FeE ¢ (hearing) F v 32 F - HPF O UEE FFEROE ]

Ttz 2 PBULLITH i »oid » g2 2R 2 2 2 7 551999.# % OHIMi% &)
BULLIT® B 7 $h35# ¥ 3 @ Fl&# W&S Holding 2 # 2. &£ 7 #Bullitite: > #)et 3%
ST Y S w o kA 0 20058 Pz 2 2 7 5 WE&S Holding2 # § T Bullity # -
B2 24 8 UBUllits iRz A& o gt oh > 2 2@ % B4 2 4 k¢ 5 Bulliti
HR L Sy e R SRR

GO BBV T 2t 2 @ R A 4 et g = F(Benelux)sBullit®
SE R %002 by 2 g P BULLRE B R 2% SR PR F RS
4727145%. 7 3% BULLET# 91 B3R » OHIMFA S v - L B B &Y 3% o

I R R L A A S U RV RIS E SR SIEN T £

/7

% SEMAEYE £ 886486 » SEfME £y 2005 47 8 F 19 H » S A 32, 33, 43 4 -
% SEIEYE L 824548 + S Ky 2004 47 2 F 13 [ - JEAI A 32,33, K 43 -
S Sk £ 867805 » SEfE Ky 2005 4F 7 H 15 H » JER Ky 32 48 -
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S E R L DR SCE RS SN -E I RIS
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Fr i Mk TR
RS RS VEEE L
PRRAT LA TERES s AR A fESFUN AT o FE S
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N F,\rr |

B g 0§ EELN P B R AT P R S LR PR R i

FE o P M R HEF EREE Y O DEPYET F A B AETRRNE ) DL R B
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~ —-E:’(:ti

Srhrs B HAE ST B ERAR ) AR B i 7] -
Rt PHREIF- RPPEGHR > P SV EFRED2RFH G DL 2
R RCEE BF OGS 0 B L0 R R B P E DA RR R 23Vl R P

CHAEEREESL YA R RL L .

é%%%aﬁﬁi4’ﬁ%ﬁﬁé§%o%#%&¥@iy%ﬁﬁkw
WERET AR ORT R R o SEFE S SWA A AR L LR

Bk s ot i BARIEAT R UM doie 0 B B A R

Y S NER) B

BTG MEE R e o TR R f 0 g F iR L"\W’rﬁ;lf—mrﬁ‘}\o;ﬁ'
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68 [ 46 > B 31-32 -
8-42



PESFI TG E 12%7'/)’%(7 G (e SBT3 H)-102 TN Sk a2 e
B EEZE L RIE 2 37 E i AR Z s — L Red Bull #1 ESCADA #41

FRNER R L F L R o B RPN R - g e e i
P R E R e i BE R F o RE g AFMORET H A BR B NaiRe
ol 27 (RedBull)? ¥ £ 39453 &% 1 4 U H (74 0 & > Tk 2 B
ﬁx*p e pdrangd i- T 54 (Energy) o &I 2 P ¥ A RE-30A > 2 G s

AR b2 BRI H AT A G ST G o 3R FA PRI D

RE(T 5o

=
=k
=

3 73
2HCEYFTREL L P BDTR AR o 2 B0 S R R
o ZFRBY ST H o p 2 FRAGHRDN L 0 ARDAFEN T EE B R
YR e AR B IRGE - R R A "“’i}{@xil PIRE 0 R o

2] ?EJ—

et K R FRES 2 45 5 0 CEOR 3 & 7 6 e S L IE 8 oh - AT
]%’%i“; i?ﬁ&qﬁﬁ”:&tﬁ&"ﬂ ﬂﬁ’nb @*E J’r&?i%%; ;é&gjﬁ?ﬁﬁo;ﬁ:j\ﬂiﬂéyié
A EE RS F Rl ERE e S R R S ST R RS
FhE L T A BB AR E A - o

F B R

kit g P2 (RedBull)y B&P > 7 gy

s S R
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¥ = § ESCADA & ene ¥ Kk

E)RBy o - ERRSF&EPFAE (MR ) che Bz (- )in+(Awareness » A) :

WP H T2 AIDA R IR 5 R § IR AT (R S Al
7

fdn il S B A ik o E B A S A SGRRE R 0 & - B B niRag
zmﬁ%m&ﬁ%@’awﬂﬁéﬁﬁzi:Cﬁﬁéwmmhr%ﬁ%%%&z
LIRL e L2, HARS SR AL 848 (2)8F (Desire» D) :f%
GRES B S CEAR TENE S I R S S R ]
e A5 5 A4 :T‘*'u{“ BHRAR THLe ok, T@ds & Ty Jpr
Lo AR Aok RO R E L e - pn 2L T Y, A

rf@ﬁlﬂf,@ﬂﬁ%(Amm A) TR R FHARS Y T
FaPe AW PP F LGB AIDA = BIAEME B AP FATE T SRS
(A) » B e8P a2 2aE(l)  BFALHY (D) > hits1 €7 HE 75
(A)>d—BF RO & d Nt e REA gy FERT R
HEE o g BARF BEHLE S F s TREAS ER2MEIFTE P FEE

FRMAT S EBFERE A I WL AR 5o 2 e g RE
WA e RARRT SMAE A B bR Pl A L E R S SR

FREI S A AR SR ASRURFFESDOERGE > DL A b
oo Bt AR B R h 23R PR A S ESCADA 5 g e 74T T S A3 )

ek
FH oML R EFE SR EE

¥ - & 27 f§ 4 (Company profile)
-~ Alds A & B A B (Wolfgang) ~ 35 #2 3 #7-% = (Margareth Ley)
-~ AFA APEEESEHE S AR RS TR T

=y RPFRBOBF IR SEP S B

z ~ F > feiu: http://www.ESCADA.com

82 Strong Jr, E.K. (1925), Theories of selling. Journal of Applied Psychology, Vol 9(1), pages 75-86.
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PEFRIBFHE EPEEIFEN T 1551 (& T 3 H)-102 TGS MR 2
B 5 B a8 e i MR SR — L Red Bull # ESCADA 735

% 5~ESCADA 2> 7 F ¢ ir &

) 2R R

1976 ESCADA = = >4 & & £ 2 (Munich, Germany)

1979 ESCADA It ;V3l:ie7 3

1982 ESCADA &% % {7 3

1986 ERLE

1989 P R D A 8T A NP (EM S S FER P A
ER > FFT s xS L)

1990 ESCADAY% — 554 -k 3li&® 35

1992 ESCADA £17%+* { & A K3 F* Margaretha Ley2 +

1994 Brian Rennie ! ix % %+ %% » ESCADASPORTZ ;¢ 3l 7 3%

1998 ESCADA P24t 4 75185 3

2000 ESCADA fie 4k 515127 3

2007 ESCADA & % (£ 3

2009 8 ESCADAAGY ki il £ & B 4n 50 e phit 4g

2009+ 9 * SAEREMittal)7oE A 2 S48 2 AR

ESCADA d f & g B+ % § 'TF = 2 2 (GmbH) % = 5o 2
£ 3 "LF =27 (SE) -

2010

ESCADAE - B kp A B2k B o en  2HA K= <~ 5% (ESCADA -
BRAUN BUFFEL ~AIGNER ) z_ - > d ;% & * & (Wolfgang)#? 5 & % 27+ % = (Margareth
Ley) 21976 % ] = "L R B AL 2 > A K2 Rt F £ m% %o P A P
PRIMERAG = & f 4 2. 7 7% 4 » PRIMERAG % 2 & ¢ # = apriori ~ Laurel{-# @
S P oo I 5 I ESCADA ST A2 194 7o A X601 K R ( Escada.com >
2008) 7 226 p4F3F 54 7k (franchise shops) o 3% & 7 p 1986& 11 k + 3 » o @ enf »
X 58800 B 0 T o Ak A2iE2890F B d #E ik (free float) - %o P2 & F ¥
#F £.2006/07-# & % 686807 % ~ ° 2008+ ¢ Dr. Bruno Salzer:: iz 2 CEO » 2009+ 8 *
ESCADAAGY 3 i iRk 4 T B 4o &M o420 2000297 &5 5 7R R A & &
SHE 2 ERRER T UATRT F 14 % (Megha Mittal)iE =+ 1 2> 122008
BT B ERG LR MEF ERFLFE 0200911 o d ¥ F ok R
i X FENBEE FEFBEF S 2 F T 1 ESCADA AG - #-F L iht X
FEEB s 1 ZR A Reity o 2

"
7 < MESCADAAG2. 7 » ESCADAAG %60 % #

Escadajc 8™ o 2 % & 322 7 ¢
APl &g GRS
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PECHI RIS EPEEFEN T 12771 E B 4 4 3 H)-102 E 0 Tk B E e
B B2 FofE > 2% 7 AR S 25 mS - L Red Bull £ ESCADA 247

T %3 182FRE ¥R 225 7 AFF S E 0 R 1 923004 - 2010# ESCADA d &
MG RS E 7 PLF E 2 7 (GmbH) % = g K 5 U iE 2 @ (SE) o 4 4 » ESCADA
Luxembourg S.r.l. = % ESCADA # B# o 2 5 & >3k 18%&5&%1‘%0 doptox pt
ESCADAH 754 [l 4w i B'E i o 83

Fo8 WXL

’4}5“5‘_%”% é»_] ]%’]!Eb-ﬁ;;'% KE]"T ‘j\“x AJ\‘%"/]’ ’ I/%ﬁm iml% ]g ’ 'g’rr{,.):'lgg |%| .E'-_l;"—
FEYABEL @ ( FEESRWE FHE o R s 2 1% SWOT
AT FIPART SR MR R EEP IS IR SRS AR ¢
§EEE R AR RG] o T RS R A - P S
% ~ P % # ¥4 47 (customer analysis)

o P P RE P ESRUFIRFEARL A P RIPRA R FATY TS
PR DS AR A AL B ] FEPIBE A B RG T E - LREE
FHERIA A hpld S A gzasa R BATA LI B WP F AL FEH T

7 8L o 4ogt MESCADAZ £ 4] (701 ¢ st sk 2t » A 402 2+ B R Raus 1

T
RpAeRb T 4 BHREAE® S B £ R s Mohair Councilsf 5 o A& 4
(Excellence in Design Award) » % fs4s B iZ3 % L2 B {C X PR (T2 AR E A7)
oo fLts > KBRS > RPBBEEZ A c F TR D127 A AEAPEE > R
B P At EIERE B KNS AL UL AR HPT R o FlLAop o F LR

< Fl4eiz B f%‘ir‘%fﬁ@ii%?é‘ 2o §aRG 53ad ip ESCADAL 1t o @ h
FHRE M E FMRE AR DE R D F R A BT & * ch&LiE ~ # k2 ESCADAE

Y
[

EY
Qe

éﬂli%ﬂﬁ%\@%*%%Jﬂﬂwﬁhﬁﬁ?‘*%ﬁﬁﬁﬁﬁﬁﬁﬁv
@

B e

’

T~ REIR ~ SR qg & cnfE P g g d o gt b ESCADAZI R Al 3% ~ #2
PSR~ B % o JREAR PP B A RTE A o F Y IEF 0 T kS
e Honle £ o BAME NER P AIRZ gL K JRRESCADAR # 1 B & ) 5 f
07 %> RESCADA= 5 F e r ~fbg ~BEa f f B EA LN S 2R 2

8 Meinshausen, Steffen and Schiereck, Dirk (2012), DON'T leave me that way the insolvency of ESCADA
and a lack of consequence in divesting a subsidiary, International Journal of Economics and Research, \ol.
03, Iss. 03, page 83.
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FECHB I E PRI T 15551 2 (R R T4 3 H-102 05 MR R
B ETE L PR 2 58 A = el — L{ Red Bull #2 ESCADA ##1

ESCADA

W7 ~ESCADAR%F¢ = R W

¢~ L F & 7 (competitor analysis)

A5

$7 S 2T 2 G R T S LR

|

A BARPES TR LAS CREE LY I A F LA WmE A
HEDE SRR S R TS S S R EL LR S 28 FEL T 4 R
ﬂ =
p

ﬁﬁ%ﬁgr} AR U i g JRE) TR
ELETRARE O MR ERL A gy Koo ESCADA&-”%?’;;}E&%F
o3 FIHEB L L E5%EFH D2 F > bl4eGucci, Louis Vuitton, Prada,
Burberry, Hermes % - 22 i i 4p it > ESCADAEL ji>t-% MR ZE & 3% o 2 chk * B3 > 7]
RERE AP EFECOREFL - c F B EFAGET HFL G R RS
0 PR R R i S A MaxMarae i S SREHERAFLFOFH T 0§
v ﬁn%ffﬁ ARt a5 RE w3 A1 ibaF kit B PF » ESCADA
ROF R chid S Max Mara s 4ot TR IE AR o § 0k N ATIE M F b
= % (Threat of the entry of new competitors)R 4 » & #X #7:& » 54 4rDsquared &7
Richmond % > 43t e &3 HiE = 7 245 a4 cHESCADA T - f = § > v d 30378 »

BEFF &R P (retail channels)en 2473 iF > 2 F 5 E |- BRI F

i
i
=

&
=]

Lol F@m e A ik 2T A4 h s M ESCADAR T o w il o
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PEHI I E RN T 137 2 e 8 w4 3 75)-102 17 B ME I R 7 &
Bl EZ5 BIE 2> 55 B AR & g% — L{ Red Bull £ ESCADA 44

» 23 &4 (Organizational structure)

— N

Jit

RS R AREEEL A YeR L TP o 2 AR A L &5
AT ST B AR ITAL R T B 1 & (Bavaria)sh 3 £ 2 (Munichi)e iz p it 85 13t
PRIMPFEEI S DS IR GOR > UEMA AL A o Ra SRR SH
NEE AR A rRRE SRR L FF R ot R F - BATERT R
THEHEFE ARG BRI BT R B %*ESCADAAG{:@E_,?%;,&;
B H A AL 0 A ) @—ggw;’w ¢ XESCADAM = & o Flpt » o
PEFARI PR F S I LA E T EG raf e 1 Ao T 2 o
ATCEO e d (AR 2 4 VIR S eh EHE A A I R L o hfi

B ek .

% A (Shareholders) 5 1119 95 ¢, B Handelsblatt (2007) - ESCADAAG 1 & & =
[E3 B,f;a‘\;}fgv); , f,‘g AR LT A P ,rﬁq_?j “g‘;\l’é T IRUAE IS £ 153

BELIIWE 27l - Blsip ﬁv.zgfga v A A BB E T AR R A o Aot
Fed bR AES R B RS PR S A BT A GO gt m

g < B > d SPESCADA = 384 % S BB E £ I 0 1B > 4ot § R
TR g g

¥ 12 (Management) = 7 EH - B £ HCEOHAE » AT 29 A %
BEDEYE RGN E 2P A g ek = Bl4eApple HCEO Steve Jobs & 3 £
o] EE R iﬁ%ﬁ;ﬁﬁ% oI 2w < £ 4 it (Brandeins > 2004) o %]
o 2 PR R AP A R enCEO A iE » ESCADA S 2 3 E e T2hy £
AEHE £ JFCEO= A E » Bk » Jean-Marc  Loubiery iz ESCADACEO >
B - REEESFERE% L AR SR (LVMH) 1 iv4giEl5E (52
magazine.de - 2008 ) - ¥4t W“F 48~ (Handelsblatt - 2008 ) > Loubier & 3731
Tl 2% 0 - EATHHE LM (Handelsblatt » 2007 ) > BIFpAZ s | 40
235 AR g% o 6l4cLVMH ~ Gucci ~ Prada® o & AR pE LR o
% # 43 % 1 ESCADAZ B » 1= = ESCADA L pF 2 cipe 1= o
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PEGIFIE EREEI AN T 1l a 1 2 (e I 5 3 H)-102 G5 5 MEF e R TR
B EEZE L RIE 2 37 E i AR Z s — L Red Bull #1 ESCADA #41

B Y 4:5’_’ '§,§184

EAEIY ARG AINTIRET g S R g SHEE g e A b
ﬂi%&%ﬁj‘?ﬁiﬁﬁﬁiﬁ%ﬁﬂ“ﬁ%°¥*iiﬂﬁi%§$ﬁ

FORBEREY EE DR BRI EERFRE S5 E S b A
BB EAFE S UASLEM RAFARLHL GG RP R RI I GH
A by o

MWafep vt
BTAIER SR CREEFHAT M P EIEE Bk 0 LA G et

BRI uﬁﬁ ﬁﬁ,%%gg\;@ ) fg[pz, F | R B oo

L 5anE¥EREy

ESCADA 1 pFssh > 7§ 4™ 5 & 0§ AR 4r § & A REY | &

%?r%qﬂﬁqﬁég,giéiﬁg_r%%@ﬁﬂé?—%p U B R B R PEGR M B

SRR B LRVEFRY BIEE R R A KA N 0 1990 » ESCADA4R ) 3

TR -FAR D B IRBIN RAF AMICER kS A AR
AR G AL 0 L LI A AR T 2 A o P i R - fr O
EG T EAF T gL AR LU AFVRE R AR F T - A REEE o oA
5] ﬁvijﬁz‘vﬁt%%ﬁf koo iz B d 2L 81993 & a2 4 % i+ k”( Chiffon Sorbet ){-1994

g Bepr 2§ (Summer In Provence ) B 4pei o

8 http://999.shgao.com/jiam/escadaaisikada/
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zf’ L FHE EREEEA A a1 E (R 7T 3 A)-102 SE MR R
B SR 8 PR E R - £ Red Bull 22 ESCADA 747

A

S W
( |
|
|
=/

A
3
C

ESCALA

W 8 ~ ESCADA 3-kA& &

S~ AHBREfe8% ESCADAME Bl B LEE 0 AK G AR &S T
PAs NS EF o HRP R i ioESCADARF 2278 k-3 0% S wg i K bk p
RIeFFF U - A E WM AR TH ORI & hP L 55 BIRF D
A F T {5 EH o ESCADAT BRELE & a -+ K3h 0 - k5 Bl
4 o ESCADAS B P& * A A F > mf a2 2 5 R38R Ha » 2 5 RA
AR M FRREA S RGO RRA T e d ot AR

@m%g’ff 3 "4‘:53 ]‘%Lé]’k pkii,g-g}"g; °

o%e
A

W9 ~ESCADA * BFR4&A &

Ji

S IRE Afﬁ % M ESCADA= & Fr 41417 ¥ L «WESCADA*» 1 457 7 4 > %
RE T

i

~ M N~ R AR Y & 820 o ESCADA 2007 & B4 17 -

e

P F A 0 ESCADA 2007475 & 7 3] F 4 e d)” k3o A I 4E
FULRFE S e b SER AR o ESCADAE - Fsk § 5 1 KA
Hic o BER B A7 F LA ESCADART 7R A8 2 A - sk 127
EoREELIFFTOFRIRH A E > &8 BRI ESCADAS & 2 B o
ESCADA*» 1 chf 8Lt 2 & B 7 407 ch b 45 > 30367 & £ 7| 4467 4 4 0
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PRI E RN T 255 e f (RT3 H)-102 FA NIRRT
BHE S FEZ 58 EE AR SN — L Red Bull #2 ESCADA 756

N Fo g i o d AR DE Bk o HEF P 0T ,uﬁ ALk B % o
ESCADATR 5ok fF 7 47 d & ~ Jld § L sk § E = Crova®l {7 > De Beers= &
Fhetda g o 4 & 15 5 ESCADA S Bl {1 DTCy | 7 Pluczenik B & - &

FELA W

W 10 - ESCADA % ¥ 2 &

2z ~ ESCADA SPORT & 7| : 3% & 7|~ 2 ESCADAE » i@ & ik F AR > M-l e 238 &

rERE > BHFOREDREES L5

#® 11 - ESCADA SPORT & %

-4
/
fi¥
4
/
b
=
’
)
)

.

% feit : ESCADAY 2 A 1B B & fi¥ d 5eh% MV BT
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PEHI I E RN T 137 2 e 8 w4 3 75)-102 17 B ME I R 7 &
Bl EZ5 BIE 2> 55 B AR & g% — L{ Red Bull £ ESCADA 44

W 12 ~ ESCADA & {+% J4 52 &

A~ ITLRBR fﬁ%‘b

1992 2 15 » i f - #r4 f ¥ B $2(Michael Stolzenberg)# i= 5 # A %37 > 5
ESCADAS- 2 » { EFdE ~ R e+ > BX{ RN A Peahp 4 275 B &t
KA ATORZELERE - Mo @A A - AR kpE AL
5 R E I E —;ﬁ EHEF e ESCADAF MR 4 % * ekt e s B R
A dd S AR A& S g K o ¥ g3 B hAg s i 2 4eClaudia
Schiffer ~ Linda Evangelista ~ Cindy Crawford ~ Christy Turlington ~ Naomi Campbell ~
Karen Mulder ~ Paulina Porizkova -~ Nadja Auermann{rRachel Zimmermann i # & &t
TOoOTTNETHEPEERL > dopt Bon NESCADARE B A chpF gy + %7 1L
Fro ¥ TREPE ~ AT pSET HAE R L TESCADAE + R OB EH o

Y28 FEGh
% ~ ESCADAF ¢ 34 47

L By f2ESCADAYrim R 8 B4R 11 2 'S &0 - A )% B N3RS B0k
(Office for Harmonization in the Internal Market, OHIM)2_ 7 &4 # % 5% » 1ZESCADA
ARERAEA TR AL AN EEFISERP R R o KA P PR
1087 & v B4 M A ZhE & ﬁp,T} ERS Bir B s R Ll o KT B
TV LG 0o 20 TESCADA | 2o L2 ML ~ § 517 ~E R~ &+ 1~ B# A
FOAolm v 3w s ootk o B BH G AR ER AT G Mo B &
#£ h AESCADAM afg B 5 [ 4o & (well-known) i 1 | 2. & 5 Ago § frent Ren

pau

Bep s SPFRFApE MG i p - AT S LR WA R
LR W*ﬁ%%iéﬁﬂiﬁﬁﬁﬂ%iﬁ koo — Rk iff’?”ré’%;‘%ﬁﬂriff’?&J o TE L
(famous)f % > e * /@ q - THFFP (& 45— N Y . JDER R T
PRe-BRFHRSF AR RS- R R R E T o s o

=

BRI F AR LR Rap £AY E i - RET P ik oAb g o

8 http://oami.europa.eu/CTMOnline/RequestManager/en_SearchBasic
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PEFRIFHEE. i—%"/fﬂ/(j Hila 1 & (T FE 3 H)-102 TFFMER BT
BHE S FEZ 58 EE AR SN — L Red Bull #2 ESCADA 756

Tl L8 Lapkire j has s o ESCADAH FIM L W p 1976 3 5+
T bk ) R E G S A SR R L 0 w7 1087 E R £ R g o
I%,Lmu |',ﬂ_,.rﬁ;,Jf;%J 2. i ) ,g_g » F) L AL 8 A J‘i—,ﬁf\;ipq’f%ifiﬂinz“f)%%&i

gt o SNAEFRS AT HREEE AP F -

ESCADA T H5¢ 3-ivs o 7 A 31 ehdy B4R =4 020 34y R 4 w2
£F 13(4 k-~ fhﬁé&~i§€f&f§&)\9(ﬁ%ﬁ\ THERE)LAGRTF  p A A)
18(¢ & ~ ) ~25(PR&E ~ e~ 1y) ~35(F & F & ~PRAFE§ )%~ A3 o AP 4R
Y] Ed b4 | (@]q}rﬁ*%)&§ AN *::“18—,'95251:}F, THF G| (A Hdee & s &

JREE ~ 2~ Py B2 'f/&u % ::2 (B25% &) > < 3 7 %0 2 ESCADAZ 5% %g_; B

\"I \‘l N4

. \\//\
§id:8
ocMs) <>//\\//\
S Nt />\v/\v/

- A

W 13~ ESCADA 1 & % &

ll'L

T

|

g MR A AR R T E o 5 AR R T 2009£9
P ek i 75 % 2225 (Harvard Business Review) 2 T 4 14 & 7 | (The Female Economy) 3 4% >
1% ok 1 &g R® & B (Boston Consulting Group » BCG) = 3|3 & F 4 » #F3t -+ 127 37
WEEL AL R EANY A A2 B 200042 220- £ & > 2014 ik
28:v 3 < (BCG#H A K7 > 85~ L~ (L 5 s JRAF - & fBIRTEE g;élﬁlg—‘wga
A% 4{1/?‘”?‘?%"‘"# e

BorH A Epanin: 2 iAo

> d ﬂ.L?—‘F']; dr ESCADA-,H%@.’:—E:""E #ﬁnﬁ—?}z ,
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PEFRBFHE EPEEIFEN T 15751 E A 75 3 H)-102 SE o ME T R
B T SRR 55 P A E R — L Red Bull 27 ESCADA 547

4 6~ ESCADA 7 - F4

¥ 1% + : ESCADA Luxembourg S.ar.l.

S N o .
o s ip T 3L
OHIM
Il DG IR
OHIM
2 1 006537005 m 9,14,18,25
OHIM
3 | 009488644 ESCASA 24
;yi,u PR A o 2558 £
OHIM S 18EEI D &
4| soaoma067 ESCADA 9,14,18,25 | 7
# B %7 4 : SCANDA
OHIM
5 | 012100481 ESCADA 11,20, 21, 27
AR d T
6 | Ecosoosao ESCADA 3
R LR 4 T
7| PLileasil S | ESCADAELUNA | 3,14,18,25
g | Brmr i | [ 3,9, 14, 18,
EC0893518 - B 25, 35
BE P 4y T
% | EC0930106 18,25
R e 4
101 Ec0930107 18,25
B3 4 % NININY
11| 0930108 INONTN 18,25
L | FERR 5T 3,9,14, 16,
EC0934746 18, 25, 35




PEFRIFHE EEEEIFEN T 15751 E (IR TEF 3 H)-102 TGS R &
B 5 B a8 e i MR SR — L Red Bull # ESCADA 735

K& AE K LBk
3 &= o
13 | BEEE 4 3,9,14,16, | 351 £ %7 £ H :
EC0934747 18, 25, 35 5|
F?T},»JI rd
, o
2)
L | BEEE G 3,9, 14, 16,
EC0941921 18, 25, 35
HrEdEe  BRS
By
5 | BEER g 3,0,14,18, | AR HRF R
EC0959914 25, 35 =
EUROVILDI13

T %4 4. ¢ Zadafo Verwaltungsgesellschaft mbH

E—‘T"Pl f‘ ?P/ > = [
=2 i #ﬁ TR e
OHIM
11 008558108 ESCADA 3
5 OHIM ESCADA 3

001919208 SENTIMENT

OHIM
31 008558132 m 3

R T
EC0951445

Moon Sparkle 3

i* ~ ESCADAR 35 # 4 14

s

ESCADA%@”%’V AAMOFE AN REL A oE R EFD P RN E R FT A
AEd AN o b Y o R R RS glip iz TSCANDA 27 032
= ESCADA» % .7 #ci¢ * 45 (On the proof of use) ~ & 7 i =R ¥ 32 A
(Likelihood of confusion)# 2kL¥ » &35 %< B 7 #% % &/ (Council Regulation of Community
trade mark, CTMR) #adi3m ;5 A% — 2o K,ért?‘;%_ﬂ? HALR~TFLT ~ER -~ &+ )~
BEAFFI2 R g R e g2 DRI BB ES G4 ESCADA
FERf TIRE, 8 TAEf S AE SR e B T G BZA S

v 4r B IEA 7 ESCADAR THA » 3 fok 7> a fio B AZ LR A0S &
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PEHI I E RN T 137 2 e 8 w4 3 75)-102 17 B ME I R 7 &
Bl EZ5 BIE 2> 55 B AR & g% — L{ Red Bull £ ESCADA 44

( “animal skins, trunks and travelling bags, umbrellas, parasols and walking sticks; whips

and saddlery.”) ; ie¥ &35 V3 A Fihd A B §OHEE o

4—‘.L K?» =R /%Pi‘\!n\.‘r;pn\.&u ’_fé"ﬁ;‘ p.u'—‘il’fn‘_ F]r'?—F ’ “—ﬂ l’ft-?:'a

P AR S P FRE G FIT v L c EE T AR P AR R 0 F]t i Bk
A o FERRF A @ - WP FRA Fd HRF T WO { F g

PATEE > R R B R 6l (CTMR)#4% (3 ch & * 97 $EESCADAM = » #-3

BEIES NIEY - FAXMZEBE > A ST S Awi@?m@ﬁ > EL
FE BRI RELFR U - AR FERE . ARHS WA FERARG

SCANDA = ESCADAW Adp 213 F - L W chf B3 p 1o T g d g
A e ¢ RN P oo Ao BRA BE Y 2 85 225k (7 1 538 (animal skins, trunks and
travelling bags)z. #t » B &pdem & 5 A2 LR B0 £ 5 528552550 (# g ",ﬁE )

fe3R B AT ERY SR EAF T IEHE) 0 A Lo e

&Y EROSKI2 P ¢hY R kenk 27 - ESCADA? £ k2 - & - g ik
mat R o EREFHREG(CTMR) %~ % - BB TERUFHRLTF g
BREZFRApPATNE ZRFHRTELATZIF ST BTREZAAF P SNE S
A2 o s FIETIRE o B E AR A B LA T T 258§ LTF TR

AL E T MHFL LS o AAMBE AN - B TR AT 005 2]

»

¢

s AWmARAR SRR G S FREER A FIEV R - R AP RRLE
& REDPRT AL 0 Tt B v EROSKI 2 2 eh 8 3% -

ESCADA#t+:zzf *t§ F 7 #nCalcado eurovilde de pereira & irmdos LDA =  2_ §]3)
PRYTHRDNNEREZ D FEFHRATRENFE FHRFEL(CTMR) % ~ ik % - B
2 AT R Tk T IE H TR A N S L SRR F (The similarity of
goods and services) ~ 2. % 5Lz 4p iz 4% (Similarity of the signs) ~ 3. 7 {5« &g F 8w 4 5
(Distinctive and dominant elements of the signs)~4. % £ 7 & gk %] 1+ (Distinctiveness of
the earlier mark) ~ 5. #p i < ®.2_ 335 5 & & (Relevant public-level of attention) » # & &

# 1% & 2 %722 2 47 (Global assessment, other arguments and conclusion)

A WP P ARARE  ESCADAGE S RGN A P 2 Bl kg 0 aF
PB(A kiR RSO (RE A BRE) LACRT  F A £ ) 18(¢

# ) 25(RE B ty) ~35(FEF R IRARE G F)E S S
8-62



PESFI TG E ﬁ'ﬁﬂxjfgu//;fi(a%%’ﬂrif 3 H)-102 G5 MET G R TR
B ETE L PR 2 58 A = el — L{ Red Bull #2 ESCADA ##1

Ho H AR R AT A 25H L BT P 0 TR B

LB gL o ESCADA.’rﬁEH_;;::’ ﬁ F 2 % 7T G R F P A
AR F R B ARR A B L (Visually) £ F 1T 62 2.3 5 (Aurally) £ F i3
izre 2 34 (Conceptually) &_F 3 6= & 177 - 1 5L et a7 & 2197 > SR
AL A FIEEF R R F SEP A A ﬁ_;é—; b gng MEF A fafg
Sl TREFAF BORAR oL FOoRR ARL EFALFRIFAENLFID
den s TG Bk, 2 R0 BRA A F R B As kv RAp i o

\BE oRE T : .
i BLePBE ¥ 3w 45 7 (Distinctive and dominant elements of the signs) t > e e

Matt chr EF £ 87 3 B FHFLUDRLE - TR R5 FF ey 2 &

s [ . g
FA\JFIB s %&u@*i H 1 :@‘5/\ r F Emﬁ\gi‘&ﬁ B ’ q:] ) r?i 'g é_"_ff’t %ﬁ,m#ﬁl IJ:(__" ’ m_‘;’lj EUROVILD]

AEZERT GRS FFRAFROTRRL

1 BE < Mz znave L 453 (Relevant public-level of attention) 2| %7} » 4o fe 24 i b’“r«i’ri‘g’

[ gl
F_k

b

PR BRSO UF R § 00 A2 RN SRR AR M R

A&x P

b2

L s}

e
o

F_k

o

FIAR R R AR 4P A ko ﬂ&%%l—%<meW&p
AREER DAY CRE - BAEF I FEARA PR AP A 2L B
BB R BEF O THEAFFF G B AT Rl BehE Bt X

e eI T I S cE S L L

T

3

o

&%’ﬁ%%%m—%ﬁm’%ﬁw#kﬁﬁ Bl Rz B % &% 2 4Rl 2
PRI OERET R ER S RN DOP R NPR PRSI G AR ER
%ﬂbdﬁﬁnwwrfw’: FEBEEG(CTMR) &= 5% - 22 § A iE 5=
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imperfect picture of them that he has kept in his mind.
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